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WHITTIER HOST LIONS CLUB 
 

Officers for 2009-2010 
Al Campano President 
Jerry Perisho First Vice President 
Jay Williams Second Vice President 
Dean Harako Third Vice President 
Larry “Red” Williams Lion Tamer 
Dan Castorena Tail Twister 
Drew Sones Immediate Past President 
Doug Halliday Secretary 
Mac McFarland Treasurer 

Directors 
Frank Hill  Past President Director 
 

Senior 
Eric Day          Rich Dewberry 
Dan Duran               Ben Greer 

 

Junior 
Ruben Armineta       Aaron Ellis 
Chris George           Mark Scott 

 
Wayne Martin, Editor 

waynestrains@gmail.com 
P.O. Box 245 

Whittier, CA  90608 
 

Day Time Meetings: 
Radisson Hotel 

Greenleaf & Mar Vista, Whittier, CA 
Thursday at Noon 

11:45 to 1:15 Belongs to our Community 
 

www.whittierhostlions.org 

President’s  
Message 

by Al Campano 

UPCOMING PROGRAMS 

This Week’s Program 

 
April 29 Meeting at Shannon Center, Dine 
 on the Shannon Center Stage & 
 Hear Sharon Herzberger speak 
 about Whittier College updates. 
  
May 6 Town Hall Meeting to discuss 
 a new fund-raising idea. 
 
 

 
My sincere thanks to new Fire-
works Committee Chair Greg Williams and the 
members of his committee who recently met to or-
ganize this year’s fireworks stand effort.  As you 
know, the funds we raise through the sale of fire-
works each year go directly to our Lions Club Me-
morial Scholarship Fund.  It is part of our declared 
effort to reach one million dollars and to use those 
funds as an endowment to help high school gradu-
ates attend college. 
 
Greg and his committee demonstrated the value of 
“brainstorming”.  They sat down at a meeting table 
and said, “Here is the way we have operated the 
fireworks stand the last two years, but we don’t 
have to do it same way again.”  Instead, the mes-
sage was that we should adopt the practices that 
were successful in the past and install new ones that 
will make the operation even more successful. 
 
With this open-minded approach, new marketing 
ideas were explored and adopted, as well as the 
concept of utilizing other support groups as part of 
our coupon sales efforts.  By creatively organizing 
and directing our workforce, we believe that we will 
bring in business that otherwise may have either not 
purchased fireworks at all or would have purchased 
them from another location. 
 
 

Brenda Wiewell  
Executive Director 

gives us an up 
date of the LACADA and the 

W.A.R.N. network. 




